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For more information on how Oxford Strategic Marketing 
could help your team develop recession-busting 
strategies and plans, please contact Jonathan Turner

Tel: +44 (0) 208 810 9811
Email: jonathan.turner@oxfordsm.com

Web: www.oxfordsm.com
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1. WARC (Libby Child) Six steps to recession-proof your client-agency relationship August 2008

2. Forrester (Ted Schadler) Ten ways to recession-proof market research March 2008

3. WARC (Stephen Whiteside) Advertising in a downturn April 2008

4. FutureNowInc Grabbing Market Share: Marketing in a recession Summer 2008

5. WARC (Carlos Grande) Consumers in a downturn: trends for the next 5 years July 2008

6. www.news.bbc.co.uk Key economic indicators 5 August, 2008

7. GfKNOP UK confidence at an all time low July 2008

8. Harvard Business Review 
(compendium x3) Surviving a Recession October 2007 – February 2008

9. Harvard Business Review 
(Quelch) Marketing your way through a recession March 2008

10. WARC (Carlos Grande) Different approaches to recession advertising and marketing February 2008

11. Northern Foods Shoppers turn to frozen foods to save money July 2008

12. REATMA The Challenge of Recession Summer 2008

13. Chrysalis (Tera Johnson) Marketing in a Recession Summer 2008

14. PriceWaterhouseCoopers UK Economic Outlook July 2008

15. WARC (Carlos Grande) Are we heading for an advertising recession? February 2008

16. Forrester (Josh Bernhoff) Strategies for interactive marketing in a recession February 2008

17. WARC (Marketing NPV) What to cut in a recession? Winter 2007
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